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AHHOTAIUA

Crarbst mocBsillieHa BompocaMm pa3BuTus OusHec-onepauuid THK — ungycrpum
moael. IlpoBeaeHo wuccnenoBaHWe W3MEHEHMs] KOHUENIUMM OBICTPOM MOJBI,
akTuBHO peanmm3zyemMord THK wHayctpum ™Moapl. BBISBIEHBI HCTOPUYECKHE
OPEINOChUIKM Pa3BUTUSL KOHIIETIIIMU OBICTPOM MOABI HA OCHOBE COLMAIbHO-
HSKOHOMHMYECKOr0 aHajinu3a. PaccCMOTpEHbl BIMSIHUE HU3MEHEHHUS MOTPEOUTEThCKUX
OPEANOYTeHUI Ha pacrnpocTpaHeHue OBICTPOW MOJBI M IBOJIIOLUS KOHUEHNUUU
ObICTpOl  MoOABI, crenupuka MOAXOJO0B K OOHOBJIEHHIO AaCCOPTUMEHTA.
[Ipoananu3upoBaHo Tekyliee cocTosiHue OusHec-omepauuii  Beaymer THK
UHIYCTPHH MOJIbI-UCTIAHCKOM rpymmbl Inditex.
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Abstract

The article is devoted to the development of business operations of TNCs in the
fashion industry. A study was made of changing the concept of fast fashion,
actively implemented by TNCs in the fashion industry. The historical prerequisites
for the development of the concept of fast fashion are revealed. The influence of
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changes in consumer preferences on the spread of fast fashion is considered. The
current state of business operations of the leading TNC in the fashion industry, the
Spanish group Inditex, has been analyzed.

Keywords: Transnational corporations, TNCs, fashion industry, fast fashion,
consumers, global production system.

BBenenue

['moGanbHasi MHIYCTPHUST MOIBI - 3TO OYEHb BaxkHas cdepa MEXKIYHAPOIHOIO
Ou3Heca, ¢ €XerogHsiM 000pPOTOM MpUMEpHO 2,5-2,8 TPWILIMOHA JOJIJIapOB, B
KOTOpOM 3ajieiicTBOBaHO Oosiee 120 MUIUIMOHOB paOOTHUKOB MO BCEMY MHUDY, U
KOTOPBIM UTpaeT UCKIIOYUTEIBHO Ba)KHYIO POJIb B BOCCTAHOBJICHUM TJ100AIBHOM
SKOHOMHUKHU Tmociie naHaemuu.[3] B cBoeit gearensHoctu THK HameneHnsl Ha
MUHUMH3AIMIO  3aTpaT 3a CYET MPOU3BOJCTBEHHOI'0 ayTCOPCHHIa B paMKax
cnoxuBiuxcs u ynpasiasieMbix THK rioGanbHbBIX MPpOU3BOICTBEHHO-COBITOBBIX
ceTtedd, TpaHCHOPMUPOBABIIMXCS B  TIJI0OAJbHbIC  IEMOYKH  CO3JaHUs
ctoumocTu(I' TICC).[5] B ycnoBusix y»)ecToueHHs KOHKYPEHIIUH U TJIO0AIH3aIun
KOHKYPEHTOCTIOCOOHOCTh MEXKIYHAPOJHBIX KOMIIAHUM HapsiAy C HUMEIOIIUMUCS
pecypcamu ompezensercs tuHaMudeckumu criocooHoctsaMu.[1] THK ungycTpum
MOJIBI ISl yClieXa Ha pPBIHKE TMPOSBISIOT THOKOCTh, OBICTPOTY pEaKlIuu Ha
U3MEHEHUE BHEIIHEH cpeabl Ojarojaps UIMPOKOMY MNPUMEHEHHIO LHU(PPOBBIX
TEXHOJIOTUH, HWHTEUIEKTYaJIbHOIO KanuTajla, ONTUMU3AlUs B3aUMOOTHOIIEHHUH ¢
HOTPEOUTEIISIMU HA OCHOBE MEPCOHU(DUITUPOBAHHBIX MPEIOKECHUH. [6]

Metonoaorus

HccnenoBarenbckuii Bompoc paboThl chOpMyITMPOBaH CASAYIOMIMM 00pa3oM: Kak
pa3BuBanachk ousHec-monens THK uHIycTprn MOJBI B YCIOBUSIX rI100aMU3alMKA HA
OCHOBE (POPMUPYIOIMIUXCA TEHACHIUNA, KTO SBISETCS MOTpEOUTENEM MOJIHON
OJIeXbl, U KaK TMOBEJCHUE MOTpeOuTeseil BIUAET Ha pa3BUTHE OU3HEC-MOJIETU
THK.

PCSyJILTaTLI HCCJICea0BaAaHNA

JlomuHupyolee MojI0KeHHe Ha MUPOBOM PBIHKE MOJHOM OJICKIbI 3aHMMAIOT
TpaHcHamoHanbHble kopropauuu(THK) uanyctpun moasl Takue kak Inditex,
Topshop, H&M,Mango, Benetton, GAP, Guess, Liz Claiborne, Gap u The
Limited Inc.,Fast Retailing u apyrue.[2] Beictpas moma kak Ou3HEC-MOHECIb
B3aMMOJICUCTBHSI C TIOTPEOUTENISIMU CTall0 JOMHUHUpYromen s Bexymux THK
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HUHIYCTPUU MOJIbI 0J1arogapy BO3MOKHOCTH MICHOBEHHO JOHECTH 0 IOTpeOuTenei
caMble MOJIHBIM TPEHbI, THOKOCTH, BO3MOKHOCTH IIPEIACTaBUTH pPa3HOOOpasue
CTHJICH M BIIOJIHE TOCTYIHOU IieHe. 8]

bricTpas Moga mostyunsia 3Ha4MTENbHOE pa3BUTHE, Korga B KoHue 1990-x romos
CYIIIECTBEHHO W3MEHWIOCh OW3HEC-TIOBEACHUE Benymux G(upM pPO3ZHUYIHOU
TOPTOBJIM OJCKJIOW WM KOMIIAHUW WHIYCTPHUHU MOJIbI TICPEHECIH MPOU3BOJICTBO 32
IPaHUILY, YTO MO3BOJWIO PE3KO CHU3UTh CTOMMOCTH oaexabl. Fast fashion - 3T0
Ou3HEC-MOJIeNIb  €BPOINEUCKUX KOMITAHWM WHIYCTPUU MOJIbI, KOTOpas Oblia
pa3paborana B EBpome s yAOBIETBOPEHHUS  OBICTPO  MEHSIOIIUXCS
NPEANOYTCHHM, MPEeXJIe BCEr0 MOJOJBIX KCHIIMH, KOTOpPHIE XOTST CIEJ0BaTh
MOJTHBIM TEHICHITUSAM, HO 3a HEOOIBIIYIO IUIATY.

[Ipexxne yem nosiBUiIach OW3HEC-MOJENb OBICTPON MOJBI, PO3HUYHBIE TOPTOBIIBI
JOJKHBI OBUIM pa3MeliaTh 3aKa3bl, JOCTaTOYHO OOJIbIINE, YTOOBI YOBIETBOPUTH
CIPOC BCEro CE30Ha, YTO MPUBOJWIO K OOJBIINM 3aracaM, KOTOpPbIE HYKIaJIUCh B
XpaHeHHH. ODTO HE JaBaJlo  JOCTaTOYHO BPEMEHU JUIA  [OHUMAaHUSA
NOTPEOUTENIBCKOTO CIPOCa M YacTO MPHUBOJWIO K YIIEHKE B KOHIIE CE30HA U
nponaxkam.[10] DTu Bompock! yCTymuIIM MECTO HOBOM MOZEIH IIETTOYKH TTOCTABOK.
Mopnens ObICTpOl MOABI B HOTPEOUTENCKOM CEKTOPE HW3MEHWIA paHee
chopMupoOBaBIIyIOCS POPMY MUPAMUIBI MOJIbI, TIO3BOJISAS MOTPEOUTEIIO MOTYyYaTh
00JIbIIIe MOJHBIX M3eNUd U AU(depeHuupoBaTh TPOAYKTHI 10 HU3KOM LIEHE.

Panpmme morpeOurtenu, ’keaaBIIMe MOJHOW OJEXKIbI, MOIJIM IOJY4aTh TOJBKO
U3JIeNs BBICOKOM MOJIbI IO BBICOKOM 1eHe. CerofHs MOJHbIE TPEHbI MOCTOSHHO
mensroTes, U Takue THK OpicTpoit mogbl, kak Forever 21, Gap, H & M, TopShop
u Zara, MOTYT U3BJI€Yb BBITOJlY U3 3TUX TECHJICHIIMI Yepe3 CBOU 1LIETIOYKH MOCTABOK.
Mopens OBICTPONt MOJABI - 3TO «OTJIAKECHHAS CHUCTEMa, BKJIIOYAIOIIAS OBICTPBIMA
JU3aiiH, MPOU3BOJICTBO, paclpocTpaHeHre W MapkeTuHr».[9] Jpyrumu cioBamw,
pUTEHIIEpHI, CIEUATU3UPYIONTUECs Ha OBICTPON MOJe, MOTYT MPOJBUTATH Yepes3
CETh MEHBIIINE KOJIUYECTBA MPOAYKTOB OOJIBIIIETO PA3HOOOPpA3HsI.

Ucnonb3oBanne monenu Fast Fashion taxxe mpegocrasnstor THK ungycrpuun
MOAbl  BO3MOXXHOCTb  YIIPaBJISITh  COPOCOM 32 CYET OYEHb KOPOTKOIO
MIPOM3BOJICTBEHHOTO IMKJA, OOJIBIIIOTO aCCOPTUMEHTAa W OTPAHUYEHHOTO 00BEMA
IPEUTOKEHHS OTHON MOoeNH. [ 7]

BHG,Z[pGHI/IC N IIOABJICHHUC MOICIN 6BICTp0ﬁ MOABbI CTAJI0O HACTOJIBKO HIMPOKO
paciupoCTpaHCHHbIM, YTO CTAJIO HOpMOﬁ B MHAYCTPUHU MOIBI TaK K€, KaK KOrga-To
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roroBas ojaexnaa. Hamuume Oonbmioro oObeMa [EMIEBOTO XJIOMKa Hapsay C
MAacCOBBIM  ITPOM3BOJICTBOM BBICOKOKAYECTBEHHBIX JEIIEBBIX MOJUIPUPHBIX
BOJIOKOH W HUTEW B PE3YyJbTAaTE€ TEXHOJOTHMYECKHMX WHHOBALHMN B XHWMHYECKOU
POMBIIIEHHOCTH co3faiu 0a3y HJisi MPOU3BOJACTBA 3HAYUTEIHHOTO O0BeMa
COBPEMEHHOW OJEXAbl Jisi ObICTpOM MOJbL. Jlemorpaduueckue U COLMAIBHO-
HPKOHOMHYECKHME H3MEHEHUs MpuBenud K Oounbmied nuddepeHnuanuu Moabl u
U3MEHEHUIO TTOBEJICHUSI TOTPEOUTETICH.

busnec-monens ObICTPOM MOABI MOPOJMIA 3HAUYUTEIBHYIO KOHKYPEHIIMIO HE
TOJIbKO CpeIMd PO3HUYHBIX MNPOAABLUOB, HO W BHYTPU OTAEIbHBIX KOMIIAHHM.
Kaxnas kommanus OBICTpOMl MOJBI HMMEET CEeTh IIEMOYeK ITOCTaBOK. Bpewms,
HEO0OXO0IMMOE ISl POXOXKACHHS TOBapa Yepe3 BCIO LIETIOYKY, BKIIOYas MOKYIIKY,
Ha3bIBa€TCS BPEMEHEM BBINOJHEHHS 3aKa3a. OJTOT TEPMUH M  IIOHSATHE,
OTHOCSIIIMECS K YYBCTBUTEIBHOCTH KO BpPEMEHH, YpPE3BbIUAWHO BaXKHbBI [IJIS
ObICTpPOl MOIBI. BBICTphIE CPOKHM MPOAAXH MOAHON OACKABl OTIMYAIOTCA Y
pPa3HBIX KOMIIAHU; Zara MOXET CIIPOEKTUPOBATh, U3TOTOBUTH U JJOCTABUTH HOBYIO
onexy 3a nBe Heaenu; Forever21- mecth Henenb, a H & M Bocemb Hemenb. [11]
[Torpeburenu npoaoykarT TpeOOBaTh JACIIEBbIE MOJHBIE OJHOPA30BbIE TOBAPHI,
HO B HHIYCTPUM MOJIbI BCETJa CYIIECTBYET HEOIPEACIICHHOCTh B OTHOLIEHUU
NOTPEOUTEIIBCKOTO CIIpOca.

CocpenoroueHre BHUMaHUS TOJBKO HAa aHAJIM3€ INI00ANbHBIX TOBAPHBIX LIETIOYEK
WIN LIETIOYEK MOCTAaBOK «OBICTPOI MOJbI» BBIBOJUT U3 LIEHTPA BHUMAHUS BOIIPOCHI
COLIMATIBHBIX M KYJbTYPHBIX MPUYMH (EHOMEHA OBICTPOW MOJbI, MaTEepHUATIbHON
KYJIBTYPBI, CBI3aHHOU C 3TUM SIBJICHUEM.

busnec-moneny ObBICTPON MOJBI OKa3ajlach MHTEPECHOW M NMPUBIIEKATEIBHON IS
MOJIOJIBIX COBPEMCHHBIX JKCHIIMH M3 pa3HbIX clioeB obOmectBa.[11] Bmomne
BEPOATHO, UYTO TEXHOJOTHsS HWrpaeT pojb B IMOBEIECHUU NOTPEOUTENe U HX
JOAJIBHOCTH K PO3HUYHBIM TOproBuaM. COBpEMEHHBIE TEXHOJOTHMH MO3BOJISIIOT
HOTpPeOUTENSIM TOJAy4YaTh JOCTYI K OOJBIIOMY KOJMYECTBY HMH(OpMAIMU O
MOCJIEHUX TEHACHUMAX WIA CTWISAX. MHorue mnorpedourenn ObICTPO MOABI
UHTEPECYIOTCS KYJIbTYPOH 3HAMEHUTOCTEM, a BBICOKas MOJA XO4YeT IIOKyIaTh
no00HbIe BelU. TpyAHOCTh 3aKIIOYaeTCs B TOM, YTO 3TH MOTPEOUTENH XOTHT,
9TOOBl TO, YTO OHHM BHJAT, KaK HOCAT ATH 3HAMEHMTOCTH WJIH OOIIECTBEHHbIC
JeSTEeNH, 3TU TEHAEHIUH, TOSBIISIIONIMECS HA MOKa3aX BHICOKOW MOJBI, ObLIN OB
MPEJIOKEHBI 110 JocTyHOU 1ieHe.[10]
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[ToTpebnenne OBICTPON MOJIBI OTpPaKaeT COIMAIBbHBIC YCTPEMJICHUS Yepe3
UJICHTUIHOCTh, KOTOPYIO JIFOJU TBITAIOTCSA TiepeaaTh. BakKHO OTMETHTBH, YTO ITH
noTpeduTeny, cuenuuIHbie I OBICTPONH MOBI, XOTSAT TOBaphbl HEMEIJIEHHO. B
pe3ynbTaTe KOMIIAaHWM, paboraromme B chepe ObICTpOil MOABI, OKa3bIBAIOT
JaBJICHWE HA CPOKH MOCTaBKH. DTO MOTPEOUTENHCKOE MPEANOYTEHUE U CIPOC Ha
HEMEJICHHOE TPEJIOKEHUE TaKXKe MPUBOIUT K JenieBoMy Mpoiaykry. Kpome
TOT0, ATO JIeJaeT MPOAYKTHI OJHOPA30BBIMH, IMOTOMY YTO TEHICHIIMA W CTHIN
ovicTpo MeHstoTcs. [loTpeduTenu nemaroT MOKYNKH B MarasmHax TeX OpEHIIOB,
KOTOpBIC TIPEJIaraloT UM MOJIHBIC TPOAYKTHI OBICTPEE U JICIICBIIC.

[Torpeburens NpoAOIKAET MOKYIaTh JClIEeBbIE OAHOPA30BblE€ MOJHBIE BEIIU
NOTOMY 4YTO  yOeXxJAeH, €CTh OrpaHUYEHHOE KOJIMYECTBO BPEMEHHU, UYTOObI
IOJIYYUTh IIPOIYKT, KOTOPBIM OHU XOTAT, a APYrUe MOKyNaTeau HE YCIICIT HAUTH
T TOBapbl B Mara3uHe OBICTPOW OAEXKIbl. DKCHEPT MO MOTPEOUTETHCKON
ncuxonorun K. B. Ilapk oOBsCHSAET, 4TO HET HUKAKUX (PU3UOIOTHUYECKUX WIIU
TICUXOJIOTUYECKUX OIPAaHMYCHUH HA TO, CKOJIBKO OJEKIBI IO XOTAT KynuTh.[11]

Jlist 6uzHec onepanuii THK mHIycTpru Mombl XapakKTepHO MIMPOKOE TPUMEHEHUE
ayTCOPCHHIa U MOJIENN IMPOCTPAHCTBEHHO PACIPEIEICHHOW MPOU3BOACTBEHHOU
ctpykTypbl B pamkax ['TICC korpaa 3a rosioBHOW KOMIAHUEH, 3a MITA0-KBAPTUPOH
ocTaercss pa3paboTKa KOJUIEKIUH, MapKETUHT, (UHAHCHI U TPSMON COBIT
NOTpeOUTENISIM 4Yepe3 COOCTBEHHbIE WIM (PpaHIIM3HbIE MarasuHbl, aKTUBHOE
npuMeHeHUe MUMPOBBIX TEXHOJIOTHI, OY€Hb OBICTPHIE OOHOBICHUS KOJUICKIIMN U
ONEpaTUBHOE JOMPOU3BOACTBO PEATbHO BOCTPEOOBAHHBIX H3ACIUNA, TPSIMOW U
IUIOTHBIM KOHTAKT C MOTPEOUTENIMHU, OUYE€Hb YMEJIO€ YIpPaBJICHUE JIOTUCTUKOU U
aKTUBHAsI MEXIYHapPOHAsl SKCIAHCHS Ha OCHOBE TNI00AIM3aIUU TOTPEOUTETHCKUX
IPEANIOYTEHU M.

Komnanun unpyctpun ObicTpoid Moabl, Takue kak Zara, H & M u New Look,
CTaJId M3BECTHBI Ojarofiaps peaju3alyyd MOJUTHKU TMOCTOSHHOTO OOHOBJIEHUS
ACCOPTUMEHTA MPOAYKIUU MOJHBIMU CTHJISMH, KOTOpPbIE MPUBIEKAIOT BHUMAHUE
CPEICTB MaccoBOW MH(OPMALMK U CTUMYJIHPYIOT CBOUX (B OCHOBHOM) MOJIOJBIX
KEHIIMH-TTOKyNaTenel 4acTo nmoceuarb mMarasunsl.[10]

Uccnenosanne nadopmamnmu o Gpupme Mo3BOJISAET MOHATH €€ CTpaTeruio, Ou3Hec-
MOJICITb ¥ MEePCTICKTUBHI pa3BuTus.[4] Zara cuntaeTcsi MUOHEPOM OBICTPOW MOJIBI.
OcHoBarens Zara Amancio Ortega Gaona HaunHaJI CBOW OM3HEC 110 MPOU3BOJICTBY
U COBITY JKEHCKOM OJICX/IbI BMECTE C )KEHOM ¢ MajiecHbKOoM kommanuu Confecciones
Goa yupexaenHoir B 1963 rogy, oHa BepTUKaIbHO HMHTErpUpOBajia JU3alH U
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MPOU3BOACTBO ofex bl B ['anucun, Mcnanus. Oprera npojaBai 0Ky ONTOBBIM
U PO3HUYHBIM MPOJIaBIIaM, a 3aT€M OTKpPbLI CBOM COOCTBEHHBIH MarasuH B 1975
rony B Jla Kypyna, Wcnanus, non nasBanmeMm Zara.[12] C camoro Hawama y
Opteru OblIa UHASI CTpATErus, YeM y JAPYTHX pUTEiiepoB Toro Bpemenu. Ortega
OpOSBWJI  TEHUAIbHYIO  IMPO30OpPJIMBOCTh, BHEAPUB OuW3Hec-moienb  Zara,
3aKJTIOYAIONIYIOCS B «Majiol peKiiaMe, MUHHMAJIbHBIX 3aracax U CTPEMIICHHH K
JIEMOKPATH3UPOBAaTh MOJY », JeNasi MHHOBAIIMOHHBIE MPOCKTHI JOCTYITHBIMU IS
OonpmmHCTBA 10X070B».[12] ITockombky Ortega yke ycmenrHo KOHTPOJIUPOBAI
U3JIEP)KKK M BCIO  TMPOU3BOJCTBEHHO-JIOTUCTHYECKYIO IIEMOYKY, OTKpPBITHE
Mara3uHa TOJIbKO YBEIUYWIO €ro KOHTPOJb, @ PO3HUYHBIC MPOMAKU YBEITUUIIN
JI0XOJI KOMITAaHUH. DTOT KOHTPOJb TOJBKO YKPENUI BEPTUKAIbHYIO HHTETPAIUIO
Zara. CKOpOCTh M YYTKOCTh K TIOCICIHUM TEHICHIIUSAM MOJIbI SIBIISTFOTCS
KITFOUEBBIMU (paKTOpaMH 3HAYUTEIIBHOIO KOHKYPEHTHOrO MpeumylecTBa Zara u
ec MatepuHckoi kommanuu ucnanckod THK Inditex.[9] Cornacno mocnemnum
¢bunancoBeiM oTderaMm Inditex, Tekymias Beipyuka kommanuu (TTM) cocrtaBusier
32,90 mapa gosapos 3a 2022r. B 2021 roay Beipyuka komnanuu coctasuia 30,49
MJIpJ 10JU1apPOB, YBEIWYUBIIKUCH IO CPABHEHUIO ¢ A0X010M 3a 2020 roa, KOTOpbIN
coctaBui 25,59 mupa nosutapoB. Llensr Beipociu Ha 5% u OGosiee B HEKOTOPBIX
JMama3oHax. TOCKOJbKY BECHa IIOMOIJIa CTUMYJIHAPOBATH TPOAAXKH, TOBOPST
ananutuku. Mcnanckas THK Inditex, Bianeromas Hapsay ¢ OpeHaoMm Zara Takke
Massimo Dutti u Bershka, 3asBuna, uto ee yucras npuObulh BbeIpocia ao 3,1
Musuapaa espo (3,3 MuwuiMapaa A0JUIapoB) ¢ 2,5 MUWUIMap/ia eBpo Iojl Ha3aj 3a
TIEpBBIE JEBATH MECALEB roaa.t

BriBoabI

TexHomoruu u riaodanu3alusl Pa3MbIBAIOT TPAHUIIBI JIABHO CJIOXKUBLIUXCS
orpacneid. Jlugeppl HMHIYCTpUM MOZBI HILYT IYTH COBEPIIEHCTBOBAHUS CBOUX
Ou3Hec-olepalnii ¥  TOBBIIEHUS NOPUOBUILHOCTH 34 CUET  YJIYYIIEHUs
B3aMMOJICUCTBHUSI C COBPEMEHHBIMH TOTpeOuTensiMu. Jns OusHec-onepaiuit
Benymux THK uHaycTpuum Moabsl XapakTepHa ruOKas ajgantamusi moj ObICTPO
MEHSIOIIHNECS] TMPUOPUTETHI ToTpeduTeneit Onaromaps 1udpoBoil 00padoTKe

! Pons C. Inditex profit jumps as Zara owner lifts prices.Reuters.14-12-2022.
https://www.reuters.com/business/retail-consumer/inditex-9-month-profit-jumps-increases-
fashion-prices-2022-12-14/

BekTop aKoHOMMKM | www.vectoreconomy.ru | CMW 371 Ne ®C 77-66790, ISSN 2500-3666




2023
Nel
JIEKTPOHHbBIN HAYYHbII )XYPHAJ «BEKTOP SKOHOMUKI»

JAHHBIX, COBEPIICHHOMW JIOTUCTUKE, OW3HEC-aHAIMTHUKE M  paclpeIesICHHOM
rJ100aIbHOM TPOU3BOJICTBEHHON CUCTEME .
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